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Kimberly Davidson
Kimberly Davidson made 
a promise 20 years ago: 
help this region become 
the very best it can be.

As the new President/CEO 
of the Lake Elsinore Valley 
Chamber of Commerce, 
she’s continuing that mis-
sion for local businesses, 
drawing on years of ex-
perience helping com-
panies launch, grow, and 
connect with the right 
resources to succeed.
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Menifee is quickly emerging as one of Southwest Riverside County’s 
most dynamic destinations—a city where connection, convenience, 
and community come together. Ideally positioned along the I-215 
corridor, Menifee offers visitors seamless access to Southern Cal-
ifornia’s most sought-after attractions while delivering an experi-
ence that is distinctly its own.

YOUR NEXT CLIENT JUST ASKED 
AI FOR HELP.  DID IT RECOMMEND 
YOU?
Something has shifted in how people find businesses, 
and it has a name: answer engine optimization. Most 
business owners haven’t noticed yet.

BY KATHY SIZEMORE

BY DIONE BLACK

P R O F I L E

EXPLORE NEW HEIGHTS —  
EXPERIENCE MENIFEE AS A DESTINATION
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Explore New Heights — Experience Menifee as a Destination
Menifee is quickly emerging as 

one of Southwest Riverside County’s 
most dynamic destinations—a city 
where connection, convenience, and 
community come together. Ideally 
positioned along the I-215 corridor, 
Menifee offers visitors seamless ac-
cess to Southern California’s most 
sought-after attractions while deliv-
ering an experience that is distinctly 
its own.

Whether traveling for business, 
regional events, or leisure, visitors are 
discovering Menifee as a welcoming 
hub that blends accessibility with com-
fort and vibrant energy. With elevated 
dining experiences, one-of-a-kind 
outdoor adventures, regional shop-
ping, and award-winning community 
events, Menifee is transforming into 
a destination that is no longer just a 
place to travel through, but a place 
to arrive.

Menifee’s dining scene is rapidly 
evolving, with award-winning chefs, 
locally celebrated restaurateurs, and 
innovative culinary concepts helping 
to define the city’s identity. From 
chef-driven menus that highlight sea-
sonal California ingredients to upscale 
casual dining experiences and vibrant 
gathering spaces, Menifee offers 
flavors that rival larger metropolitan 

markets. As the region continues to grow, 
new restaurant concepts and hospitality 
entrepreneurs are choosing Menifee as 
the place to launch bold ideas, elevat-
ing the culinary landscape and creating 
memorable dining moments for residents 
and visitors alike. Whether enjoying craft 
cuisine, global flavors, or locally inspired 
fare, guests will find that Menifee’s food 
scene reflects the city’s broader momen-
tum: fresh, diverse, and forward-thinking.

Its central location places guests 
within reach of Temecula Wine Country, 
the historic Mission Inn in Riverside, 
nearby coastal communities, and major 
employment centers, while offering a 

relaxed and welcoming environment to 
stay, dine, and explore.

As visitation increases throughout 
the region, Menifee has thoughtfully 
expanded its hospitality offerings to meet 
growing demand. The city’s expanding 
hospitality portfolio reflects Menifee’s 
broader momentum. With additional ho-
tels in planning and under construction, 
Menifee is positioning itself to support 
conferences, regional tournaments, wed-
dings, and corporate gatherings. Beyond 
accommodations, Menifee is actively 
shaping its future as a destination through 
its recently completed Placemaking, 
Unique Identity, and Tourism Master 

Plan. This strategic roadmap identifies 
opportunities to elevate community as-
sets, cultivate signature events, attract 
culinary talent, and define an authentic 
identity that resonates with visitors and 
residents alike.

New and recently completed hotel 
developments provide modern ac-
commodations for business travelers, 
families, group events, and visitors. 
More event and meeting spaces fur-
ther enhance Menifee’s ability to host 
larger audiences, cementing its role as 
a gathering place for the region. With 
convenient access to Ontario Inter-
national Airport, San Diego Airport, 
and John Wayne Airport, proximity 
to major Southern California markets, 
and a growing mix of dining, retail, 
recreation, and civic amenities, Meni-
fee is stepping confidently into its role 
as a regional travel destination and 
business gateway.
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Taking the Plunge for Inclusion: 
Inland Empire Polar Plunge Ex-
pands to Big Bear and Fontana

BY JENNIFER EVANS

This spring, the Inland Em-
pire Polar Plunge returns with 
expanded opportunities for busi-
nesses and community leaders 
to support Special Olympics 
Southern California—while en-
gaging employees, partners, and 
the community in a high-impact, 
high-energy event.

Thanks to the support of Visit Big 
Bear, the San Bernardino County Sher-
iff's Department, and the City of Fontana 
at the Fontana Aquatics Center, the 2026 
Polar Plunge will take place across two 
days and two locations.

Participants can plunge into the cold 
waters of **Big Bear Lake on April 18, 
or take part in a pool-based plunge in 
Fontana on April 19. This dual-location 
format allows greater access for individ-
uals, companies, and law enforcement 
agencies throughout the Inland Empire.

The Polar Plunge raises critical funds 
for year-round sports training, competi-
tions, and health programs for Special 
Olympics athletes—at no cost to the 
athletes or their families. The event also 
serves as a unique team-building and cor-

porate social responsibility opportunity, 
bringing together law enforcement, local 
governments, nonprofits, and the business 
community in support of inclusion.

New this year is a partnership with 
Hotel Marina Riviera offering a premier 
fundraising incentive. Individuals who 
raise $5,000 or more will receive a VIP 
overnight stay and access to an exclusive 
pre-plunge celebration on April 17.

Participation is not limited to plung-
ers. Businesses and individuals can form 
teams, sponsor the event, donate raffle 
or silent auction items, or help collect 
donations locally.
EVENT SNAPSHOT
What: Inland Empire Polar Plunge
Big Bear Lake: April 18
Fontana Aquatics Center: April 19
VIP Incentive: Raise $5,000 for hotel 
stay and April 17 pre-plunge event
Ways to Participate: Teams, sponsorships, 
donations, raffle and auction items
Contact:
Jennifer Evans
jevans@sosc.org
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TVC Inc. Honored with Bronze Business 
of the Year Nomination

TVC Inc. is proud to announce 
its nomination for Bronze Busi-
ness of the Year by the Temecula 
Valley Chamber of Commerce.  
This is a meaningful recognition 
for a company that has served 
businesses throughout the valley 
and beyond since 1989.

For more than three decades, TVC 
Inc. has helped organizations stay 
connected, secure, and technologically 
prepared for the future. TVC has built a 
reputation as the region’s trusted tech-
nology partner.

“Being nominated by the Chamber 
is truly an honor,” said Shane, Vice 
President of TVC Inc. “Since 1989, our 
mission has been simple: take care of our 
clients like family and deliver technology 
solutions that help their businesses grow 
and thrive. This nomination reflects the 
relationships we’ve built and the trust our 
community has placed in us.”

As a long-standing member of the 
Temecula Valley Chamber of Commerce, 
TVC Inc. strongly supports local busi-
ness growth and economic vitality. The 
company is also active in Rotary and 
other community organizations, rein-
forcing its commitment to service both 
inside and outside the office. For TVC, 

business success and community impact 
go hand in hand.

Over the years, TVC has evolved 
alongside the rapidly changing tech-
nology landscape, continually investing 
in innovation while maintaining the 
personalized service that has defined the 
company since its founding.

TVC Inc. extends sincere gratitude to 
its clients, partners, employees, and the 
Chamber for this recognition. It is both 
a milestone and a motivation to continue 
delivering excellence for the businesses 
of Temecula Valley and Southern Cal-
ifornia.

“BEING NOMINATED BY THE CHAMBER 
IS TRULY AN HONOR,” SAID SHANE, 

VICE PRESIDENT OF TVC INC. “SINCE 
1989, OUR MISSION HAS BEEN SIMPLE: 

TAKE CARE OF OUR CLIENTS LIKE 
FAMILY AND DELIVER TECHNOLOGY 
SOLUTIONS THAT HELP THEIR BUSI-

NESSES GROW AND THRIVE.
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Habitat for Humanity Inland  
Valley Selects New Family for 
Habitat Home

Habitat for Humanity Inland 
Valley is excited to announce 
the selection of a new fami-
ly who will soon become the 
proud homeowners of a newly 
renovated Habitat home. 

This milestone is part of the orga-
nization’s ongoing mission to provide 
safe, affordable housing for families in 
need throughout the Inland Valley. The 
chosen family, whose name has been 
kept private for now, will soon begin 
the process of turning their dreams of 
homeownership into a reality.

The selection process is highly 
thorough and designed to ensure that 
the family’s needs align with Habitat 
for Humanity’s core values of provid-
ing stability, strength, and self-reliance. 
This new home will provide them with 
the security and foundation they need 
to thrive, turning a dream of homeown-
ership into a tangible reality.

To celebrate the completion of this 
home, Habitat for Humanity Inland 
Valley will host a Dedication Celebra-
tion at the end of March. This event 
will be an opportunity for community 

members, volunteers, and local support-
ers to come together and celebrate the 
hard work that has gone into making 
this home a reality. The Dedication 
ceremony will mark the culmination of 
months of preparation and teamwork, 
as well as a chance to acknowledge the 
profound impact that affordable hous-
ing can have on a family’s life.

Habitat for Humanity Inland Val-
ley continues to be a beacon of hope 
for families in need of stable housing. 
Their commitment to building stronger 
communities through affordable home-
ownership is more vital than ever. Stay 
tuned for more details about the Dedi-
cation Celebration and how you can be 
part of this meaningful event.

Good Luck or Good Training?
BY ELAINE BARTHOLOME

Luck is in the air this time of year. 
But when it comes to dogs, the “easy” 
ones aren’t just lucky—they’ve been 
trained, guided, and consistently sup-
ported.
The myth of the “naturally good dog”
•	 “He’s just always been good.”
•	 “She’s so chill, we got lucky.”
•	 “He just knows how to behave.”

The truth is that the “naturally good 
dog” is a myth! And that myth often falls 
apart in springtime, when nicer weather 
brings exciting smells and more activi-
ty. Suddenly, dogs who were calm and 
obedient all winter start to struggle with 
impulsivity and uncontrollable energy. 
It’s no wonder trainers see a jump in calls 
from frustrated dog parents in the spring!

What “good behavior” actually is
Behind the myth of the “naturally 

good dog” is this truth: Most of the time, 
owners have set their dogs up for success 
without realizing it. “Naturally good” 
dogs typically receive:
•	 Clear boundaries
•	 Consistent routines
•	 Calm leadership
•	 Early guidance (even if it’s not called 

training)
Yes, some dogs are naturally calmer 

or more eager to please. But good behav-
ior isn’t a personality trait. It’s a set of 
learned skills, and ones that any dog can 
pick up with the right support!

Walking nicely on leash comes from 
being taught impulse control. Staying 
calm in public comes from being exposed 
to new things and gaining confidence 
(for both pup and owner!). Listening de-
spite distractions comes from gradually 
building up to those distractions through 
repetitive, consistent practice (not luck)!
Make your dog one of the “lucky” ones

Don’t wait another second to start 
training your pup! Too often, owners wait 
for better weather or more time. But when 
training is put off, behavioral problems 
only get worse.

Start now. Even 5-10 minutes a day 
builds massive momentum!

Need more support? Boardwalk Dog 
Training can help!
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Turning Life Stories into Video Biographies: 
Why They Matter More Than Ever

BY MICHAEL SCALISE

 blacktie-productions.com  |   (951) 553-4581

In today’s fast-moving digital 
world, we take more photos and 
videos than ever before—yet the 
stories behind those moments 
often go untold. We capture 
birthdays, holidays, and mile-
stones, but rarely take the time 
to preserve the deeper narrative 
of a person’s life. That is where 
video biographies have become 
so meaningful.

A video biography goes far beyond 
a simple recording. It captures a per-
son’s voice, personality, expressions, 
and emotions in a way which no pho-
tograph or written memoir ever could. 
Hearing someone laugh while recalling 
a childhood memory or watching their 
face soften when speaking about family 
creates a powerful, human connection 
that lasts for generations.

These productions matter now more 
than ever because time moves quickly, 
and memories can fade. Families often 
realize too late how many stories were 
never recorded—stories about early 
struggles, defining moments, or the 

lessons that shaped a lifetime. A thought-
fully produced video biography preserves 
these reflections while they are still vivid 
and authentic.

They also make incredibly meaning-
ful gifts. Whether created for a milestone 
birthday, anniversary, retirement, or fam-
ily reunion, a video biography becomes 
something everyone can share. It brings 

families together, sparks conversations, 
and often reveals stories even close rel-
atives have never heard before.

Professionally crafted video biog-
raphies combine guided interviews, 
archival photos, music, and cinematic 
editing to transform personal history into 
a compelling narrative. The result feels 
less like a recording and more like a short 

documentary—one that honors a life and 
preserves it with care.

In a world filled with quick posts and 
disposable content, video biographies 
stand apart. They are intentional, deeply 
personal, and timeless—ensuring that the 
stories which truly matter will continue to 
be heard for generations to come.

If you have a story worth preserv-
ing, Black Tie Productions can help you 
capture it beautifully and authentically. 
Contact us today to begin creating a 
timeless video biography which future 
generations will treasure.
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P R O F I L E

Kimberly
  Davidson

B u s i n e s s  s t a r t s  h e r e ! 
Please join us in welcoming 
Kimberly Davidson as the new 
President/CEO of the Lake 
Elsinore Valley Chamber of 
Commerce! Her predecessor, 
Kim Joseph Cousins will be re-
tiring in June 2026 after more 
than 20 years of leading the 
Lake Elsinore Chamber. Kim 
(Cousins) will be serving as 
the President Emeritus for the 
Chamber until his retirement.

But, Kimberly is not new. For the 
past 17 years, she has served on the 
government side of Economic Devel-
opment, supporting local businesses 
and helping drive the growth of our 
region. Prior to her time at City Hall, 
Kimberly owned a small marketing 
firm in Murrieta, where she helped nu-
merous businesses launch and succeed.

“I bring nearly two decades of 
experience serving businesses in this 
valley, I understand their needs and 
know how to connect them with the 
right resources at City Hall,” Kimberly 
said. “This work is personal to me. It’s 
not just a job, it’s a true passion.”

Most recently, Kimberly was the 
Economic Development Director & 

Public Information Officer for the 
City of Wildomar where she was 
responsible for business attraction, 
retention, and growth as well as com-
municating information to the public. 
Prior to Wildomar, Kimberly was the 
Economic Development Manager for 
the City of Corona (2016-2019) and 
the Business Development Manager/
Public Information officer for the City 
of Murrieta (2008-2016). She founded 
MBD Marketing, Inc. in May 2006, 
later closing the business to pursue the 
opportunity to serve in government.

“I felt that I could do more for our 
businesses from a seat at City Hall than 
with my small marketing company,” 
Kimberly said.

Among many notable awards 
for promoting business in our valley, 
Kimberly was awarded “Woman of the 
Year” in 2016 for the 67th District by 
Assemblywoman Melissa Melendez. 
She was also named “Citizen of the 
Year” in 2014 by the Murrieta Cham-
ber of Commerce, received a “Power to 
the People” award by Assemblywoman 
Melendez in 2014 and was recognized 
by the Murrieta Chamber of Commerce 
as one of the “40 Under 40 Movers and 
Shakers in the Valley” in 2013. Kim-
berly was a national award recipient in 
2008 for the “Home-Based Business 
Champion of the Year” from the U.S. 
Small Business Administration for 

unfaltering passion to help home-based 
businesses in the Temecula Valley.

Kimberly has held many board and 
organization management positions 
over the years including Professional 
Women’s Roundtable (PWR), Angels at 
Work, Find Me Foundation and the Na-
tional Association of Women Business 
Owners (NAWBO-IE) and currently 
volunteers for a local nonprofit, Pattie’s 
Ranch (Save the Animals Today).

Kimberly holds a BA in Journal-
ism from California State University 
Northridge as well as a leadership cer-
tificate from California State University 
San Marcos and a similar certificate from 
the Corona Chamber of Commerce/
Norco College. She resides in Down-
town Murrieta with her two daughters 
along with two rescued dogs and a cat.

FIRST DAY!

KIMBERLY & MALYNA RIVERA

“Twenty years ago, I made a per-
sonal commitment to help this region 
become the very best it can be and 
to ensure my daughters would have 
every opportunity to thrive here in 
our valley,” Kimberly said. “I am truly 
honored and blessed to continue that 
mission through the Lake Elsinore 
Chamber.”

KIMBERLY  & KIM COUSINS
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How Can a Chamber of Commerce Help 
Your Business?

As the President of a local 
Chamber of Commerce, one of 
the greatest joys is watching 
small businesses grow, succeed, 
and become lasting pillars of our 
community. 

Behind every storefront, service, 
or startup is a passionate entrepreneur 
working hard to turn a vision into reality; 
and that’s exactly where your Chamber 
comes in.

At its heart, a Chamber of Commerce 
exists to support, connect, and advocate 
for local businesses. For small business 
owners, this support can make a mean-
ingful difference in both the early stages 
and long-term success of their journey.

One of the most immediate benefits 
of Chamber membership is visibility. 
Through ribbon cuttings, business 
spotlights, social media promotion, and 
community events, we help introduce 
small businesses to new customers and 
strengthen their presence in the local 
marketplace. Simply put, we work to 
make sure our community knows who 
you are and what you offer.

Equally important is connection. 
Running a small business can feel isolat-
ing, but no one should have to do it alone. 

Chambers create welcoming spaces for 
networking, collaboration, and mentor-
ship, bringing together entrepreneurs, 
community leaders, and resource partners 
who want to see one another succeed. 
Many lasting partnerships and friendships 
begin at Chamber events.

Chambers also provide education 
and resources that help businesses grow 
smarter and stronger. From workshops 
on marketing and finance to guidance 

on hiring, permitting, and expansion, 
we connect owners with the tools and 
expertise they need to move forward 
with confidence. When challenges arise 
(and they will), your Chamber is a trusted 
place to turn to for support.

Finally, we serve as a strong voice 
for business. Chambers advocate for 
policies, infrastructure, and economic 
initiatives that create a healthy environ-
ment where small businesses can thrive. 

We work closely with local and regional 
leaders to ensure the needs of our busi-
ness community are heard and respected.

When small businesses succeed, 
our entire community benefits. If you’re 
a small business owner, know that you 
have a partner in your Chamber—ready 
to support your success every step of 
the way.
About Kimberly Davidson:

Kimberly Davidson is the Presi-
dent/CEO of the Lake Elsinore Valley 
Chamber of Commerce with 17 years 
of Economic Development experience 
with the cities of Murrieta, Corona, and 
Wildomar. Prior to that, Kimberly owned 
a small marketing firm in Murrieta for a 
number of years and was named "Woman 
of the Year" in 2016 by Assemblywoman 
Melendez.

BY KIMBERLY DAVIDSON

“WE HELP INTRODUCE SMALL 
 BUSINESSES TO NEW CUSTOMERS. 

SIMPLY PUT, WE WORK TO MAKE SURE 
OUR COMMUNITY KNOWS WHO YOU 

ARE AND WHAT YOU OFFER.
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From Vision to Reality: Building Temecula for the Long Game

“WHEN COMPANIES SEE SUSTAINED PUBLIC INVESTMENT IN INFRASTRUCTURE AND 
COMMUNITY ASSETS, IT SIGNALS STABILITY AND THOUGHTFUL GROWTH MANAGEMENT. 

Residents and businesses across 
Temecula are receiving the City’s Inside 
Temecula: Citywide Projects Edition 
Newsletter in their mailboxes. This spe-
cial newsletter highlights upcoming and 
recently completed projects happening 
throughout the community and offers a 
closer look at the infrastructure invest-
ments that support Temecula’s long-term 
economic success.

Economic development is often 
associated with new businesses, con-
struction activity, and visible growth. In 
Temecula, however, the foundation for 
economic vitality is built well before 
a project ever breaks ground. Careful 
planning, strategic investment, and in-
frastructure development play a critical 
role in supporting business attraction, 
retention, and expansion.

At the core of Temecula’s econom-
ic development strategy is a focus on 
strong foundations. Infrastructure such 
as roadways, public safety facilities, and 
community amenities enables businesses 
to operate efficiently, reach customers, 
and attract a skilled workforce. Reliable 
transportation networks and modern pub-
lic facilities help ensure that Temecula 
remains competitive and business-ready.

The City of Temecula takes a long-
range approach to planning, aligning 
infrastructure investments with antici-
pated growth and economic priorities. 

Transportation improvements, roadway 
rehabilitation projects, congestion relief 
efforts, and public facility upgrades are 
designed not only to meet today’s needs, 
but also to support future opportunity. 
These projects often span multiple years 

and phases and require coordination 
across City departments and regional 
partners.

This long-term approach builds mo-
mentum and business confidence. When 
companies see sustained public invest-

ment in infrastructure and community 
assets, it signals stability and thoughtful 
growth management. That confidence is 
a key factor when businesses evaluate 
where to locate, expand, or reinvest.

Infrastructure investments also sup-
port workforce attraction and retention. 
Enhancements to parks, trails, public 
spaces, and public safety contribute to 
livability, helping Temecula attract and 
retain talent. A strong quality of life 
supports economic resilience and benefits 
both employers and employees.

The Inside Temecula: Citywide 
Projects Edition Newsletter, along with 
ongoing updates about projects across 
the city, is available at TemeculaCA.
gov/projects. Readers can explore details 
about construction activity, planned im-
provements, and the progress of projects 
happening throughout Temecula.

From vision to reality, Temecu-
la’s economic development strategy is 
grounded in planning ahead and building 
strong foundations. By investing in in-
frastructure today, the City is supporting 
business confidence, sustaining momen-
tum, and positioning the community for 
long-term economic success.
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Your Next Client Just Asked AI for Help.  Did It Recommend You?

BY KATHY SIZEMORE

kathysizemore.com

Something has shifted in how 
people find businesses, and it 
has a name: answer engine op-
timization. Most business owners 
haven’t noticed yet. 

More and more, your ideal clients 
aren’t scrolling through Google results 
or browsing social media feeds. They’re 
asking AI. They’re typing questions into 
ChatGPT, Gemini, and Perplexity like 
“Who’s the best financial planner in Te-
mecula?” or “What’s the most effective 
marketing strategy for a coaching busi-
ness?” And AI is answering with specific 
names and recommendations.

The question is: is your name com-
ing up?

This is the new reality of Answer 
Engine Optimization, or AEO. While 
most of us are familiar with SEO (getting 
your website to rank on Google), AEO 
is about making sure AI systems can 
find, understand, and recommend your 
business when someone asks a direct 
question.

And here’s what caught my attention: 
research shows that 25% of search traffic 
is expected to shift to AI assistants this 
year. That’s not a future prediction. That’s 
happening now.

The good news? You don’t need to 
learn a new platform or hire a tech team. 

The businesses AI recommends most 
often share a few things in common: 
they answer real questions clearly, they 
show up consistently across multiple 
platforms, and they’ve built content that 
demonstrates genuine expertise, not just 
marketing polish.

For established business owners, this 
is actually an advantage. You already 
have decades of knowledge and re-
al-world results. The challenge is making 

sure that expertise is structured in a way 
AI can actually find and cite.

I’ve been diving deep into AEO 
strategy and how it intersects with You-
Tube and content marketing for business 
owners. If you want the full breakdown, 
including three steps you can take this 
week, I’ve written a complete guide at 
kathysizemore.com/blog/answer-en-
gine-optimization-for-business-owners.

Because the next time someone asks 
AI who can help them, you want to be 
the answer.
Kathy Sizemore is a YouTube Strategist 
and Visibility Coach who helps estab-
lished business owners build sustainable 
visibility systems that attract clients 
without the content hamster wheel. She 
speaks on AI-powered marketing and 
answer engine optimization at indus-
try events nationwide. Learn more at 
kathysizemore.com.

Image courtesy of Kathy Sizemore
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Women’s History Month: The Woman  
Behind the Craig Davis Family Insurance Agency

When people walk into our 
insurance agency, they see the 
name on the door and assume 
they know who built it. What they 
don’t always see is the woman 
who quietly shaped it into what it 
is today — through steady lead-
ership, thoughtful strategy, and 
unwavering commitment.

March is Women’s History Month, 
and for me, it’s a chance to recognize the 
person who has in-fluenced our agency 
far beyond titles or recognition: my wife, 
Kathy Davis.

Like most small businesses, we start-
ed with long days, uncertainty, and a lot 
of faith. Through eve-ry season, Kathy 
brought stability. Where I saw opportu-
nity, she saw structure. Where I pushed 
forward, she refined processes, strength-
ened our client experience, and elevated 
our standards. Her influence ensured that 
as we grew, we never lost the heart behind 
why we started.

Kathy leads without needing the spot-
light. She mentors team members, raises 
expectations, and remains steady during 

challenging market cycles. Our retention 
is strong because she prioritizes relation-
ships. Our culture is strong because she 
values people and accountability. She 
believes ex-cellence is a daily discipline 
— not a one-time achievement.

Beyond the office, she balances 
leadership, family, and community with 
strength and grace. Suc-cess and compas-
sion are not competing traits in her world. 
She is the captain in both our business 
and our home — setting direction, mod-
eling integrity, and keeping us grounded 
when challenges arise.

Insurance is about protecting fu-
tures. The legacy we are building goes 
deeper than policies written; it reflects 
integrity, culture, sustainability, and a 
genuine commitment to the families and 
businesses we serve.

This Women’s History Month, I’m 
reminded that behind many successful 
businesses are women whose influence 
is quiet but transformational.

In my case, that influence has a 
name—and I am proud to celebrate 
Kathy Davis.

THIS WOMEN’S HISTORY MONTH, I’M REMINDED THAT BEHIND MANY  
SUCCESSFUL BUSINESSES ARE WOMEN WHOSE INFLUENCE IS QUIET 

BUT TRANSFORMATIONAL.

BY CRAIG DAVIS



www.TheValleyBusinessJournal.com
THE VALLEY BUSINESS JOURNAL 17March 2026

BY TRISH DUARTE

 Temecula@MaidPro.com  |  (951) 506-6100

What Guests Notice in Your 
Bathroom (And How to Keep  
It Guest Ready)

PART 2

For more of Trish’s bathroom tips, check out Real Simple Magazine at: https://bit.ly/45JYY2M

Last month, we covered 
baseboards, towel rack drips, 
and toothpaste buildup. 

Small details, but powerful ones. 
If you cleaned even one of them, your 
bathroom likely felt different, even if 
no one said a word.

This month, we are finishing the 
list with three more areas that often 

escape routine cleaning, but which qui-
etly shape how fresh your space feels.
4. The Backsplash Behind the Sink

We focus on counters and mirrors, 
but the backsplash collects specks from 
brushing, handwashing, and daily rou-
tines. Guests lean in and notice imme-
diately. Extend your counter wipe to the 
backsplash using an all-purpose cleaner 
and microfiber cloth. For tile, use a soft 
brush on grout lines.
5. The Backside of the Bathroom Door

At home, doors stay open, so the 
back side gathers dust, hairspray, and 
moisture residue. Guests close the door 
for privacy, and that is when they see it. 
Wipe both sides with a damp cloth and 
mild cleaner, paying attention to handles 
and edges.
6. Exhaust Fans and Vents

Out of sight often means out of 
mind, but dusty vents make a bathroom 
feel stuffy and poorly maintained. Turn 
off power, remove the cover if possible, 
vacuum, and wipe with mild soapy water. 

A quick monthly pass keeps air moving 
cleanly.

A guest-ready bathroom is not about 
perfection. It is about awareness. When 
a space feels quietly cared for, people 
notice because it feels comfortable, fresh, 
and genuinely clean. 

If you want that feeling without the 
work, call MaidPro Temecula at (951) 
506-6100 for professional home cleaning 
you can trust.

“AT HOME, DOORS STAY OPEN, SO  
THE BACK SIDE GATHERS DUST, 

HAIRSPRAY, AND MOISTURE RESIDUE. 
GUESTS CLOSE THE DOOR FOR  

PRIVACY, AND THAT IS WHEN THEY 
SEE IT. 
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Marketing Is Seduction, Not 
an Explanation

BY DIONE BLACK
 impact.ms

In business, we like to believe that 
if we just explain what we do clearly 
enough, customers will understand, 
appreciate, and buy.

It sounds logical. It’s also wrong.
After 27 years in marketing, I can 

promise you this: no one has ever been 
explained into buying anything. But 
people are seduced into buying every 
day.

And no—seduction isn’t manip-
ulation. It’s not smoke and mirrors. 
It’s the art of creating desire instead of 
dumping information.

Seduction taps into emotion—
the real engine behind human deci-
sion-making—before overwhelming 
people with details they didn’t ask for 
yet. Most businesses do the opposite. 
They lead with features, specs, time-
lines, and process. It feels responsible, 
but it’s exhausting.

Logic nods politely and drifts away. 
Emotion kicks down the front door.

If your marketing is going to work, 
emotion has to enter the room first.

Seduction happens in seconds. 
Explanation takes minutes you don’t 
have.

Attention spans are shrinking. 
You have a moment to make someone 
feel something—not think something. 
Seduction is that instant “I want this” 
before the brain explains why. Ex-
planation requires time, focus, and 

patience—three things your prospects 
rarely bring with them.

Your first job in marketing isn’t 
education. It’s ignition.

The brands that dominate culture—
Apple, Nike, Tesla, Disney—don’t lead 
with specs. They lead with identity, 
story, and belonging. They make you 
feel like part of something.
People don’t buy products.
They buy feelings.
They buy who they believe they’ll be-
come after saying yes.

This is where promotional products 
shine—when chosen intentionally. Not 
cheap giveaways, but well-designed 
items that embody your brand. A great 
promotional piece doesn’t explain who 
you are. It reminds people—silently, 
daily, and powerfully.

How to seduce your audience 
(ethically):
•	 Start with desire, not data.
•	 Say less. Evoke more.
•	 Let the customer be the hero.
•	 Create a vibe, not a brochure.

Marketing is courtship. And when 
it’s done right, people lean in.

If your marketing makes people feel 
something, you won’t just be noticed—
you’ll be unforgettable.

Coworking Connection: The Premier Workspace 
for Attorneys in Southwest Riverside County

In the legal world, proximity isn’t a 
luxury—it’s leverage.

When your day includes court ap-
pearances, client meetings, depositions, 
filings at City Hall, and last-minute prep 
sessions, the last thing you need is traf-
fic stress or an unprofessional meeting 
location. That’s exactly why so many 
attorneys are choosing Coworking Con-
nection in Murrieta and Temecula as their 
operational hub.

Let’s start with the obvious advan-
tage: location. Our Murrieta and Teme-
cula offices sit conveniently near major 
freeways including I-15 and I-215, plac-
ing you minutes from local courthouses, 
city halls, and government offices. Imag-
ine stepping out of a hearing and back in 
a polished, fully equipped office within 
minutes instead of fighting traffic back 
to a traditional lease space across town.

But proximity is only the beginning 
Attorneys face unique pain points:
•	 Confidential client conversations
•	 Professional deposition settings
•	 Remote hybrid hearings 
•	 Secure mail handling
•	 Flexible meeting space 

Coworking Connection was built to 
solve exactly that. Our private conference 
rooms and training rooms provide a re-
fined, neutral setting ideal for depositions. 
Clean lines. Professional atmosphere. 
Reliable high-speed internet. Video-ready 
setups for hybrid or remote participants. 
Plenty of room for counsel, witnesses, 
court reporters, and exhibits. No noisy 
coffee shop distractions. 

Ask yourself: How does your current 
deposition environment reflect your pro-
fessionalism?

Depositions conducted at Coworking 
Connection in both Murrieta and Teme-
cula offer:
•	 On-site support staff
•	 Reception greeting for clients
•	 Comfortable waiting areas
•	 Secure, distraction-free rooms
•	 Flexible hourly booking options

It’s not just a room. It’s an experience 
that reinforces credibility.

And for solo practitioners or growing 
firms, the value compounds. Instead of 
committing to expensive long-term leas-
es, you gain access to:
•	 Private offices and cubicles
•	 Open desk flexibility
•	 Conference room hours
•	 Virtual mailbox (coPostal) services
•	 A business address clients respect

When you consider the cost of unused 
square footage, maintenance, utilities, and 
staffing, the smarter question becomes: 
What would happen if your office ex-
penses became flexible instead of fixed?

Law is demanding enough. Your 
workspace shouldn’t add friction.

At Coworking Connection, we pro-
vide proximity, professionalism, and flex-
ibility — all designed to help attorneys 
operate efficiently and confidently.

Because in law, timing matters. 
And where you work can make all the 
difference.

BY JOE VON GERICHTEN
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The Hidden Cost of Stability

THE TEMECULA VALLEY WOM-
AN’S CLUB HAS DEMONSTRATED 
HOW LASTING CHANGE IS BUILT: 
THROUGH COMPASSION, CONSIS-

TENCY, AND COLLECTIVE EFFORT.

In business, most of the work 
that keeps an organization 
steady happens quietly. When 
systems run smoothly and peo-
ple show up consistently, there 
isn’t much fanfare. Stability usu-
ally only gets attention when it 
disappears. The same is true in 
our communities.

When families are safe, when con-
flicts are addressed early, when young 
people are guided instead of disciplined, 
nothing dramatic happens. There is no 
headline. There is simply continuity. 
Students stay in school. Parents remain 
consistent at work. Employers retain val-
ued team members. Life moves forward. 

That continuity is not accidental. 
It is supported by systems designed to 
prevent escalation rather than react to 
it. Thoughtful intervention. Consistent 
mentorship. Collaborative networks that 
address risk before it becomes disruption. 
These efforts rarely make news, but 
they quietly reduce volatility in the very 
places businesses depend on—homes, 
schools, and workplaces.

The challenge is that crisis commands 
attention. Stability does not. Funding and 
urgency often follow visible failure, not 
quiet prevention. Yet anyone who has led 

BY MARSHALL HAMILTON
 safefjc.org

an organization or business understands 
that rebuilding after collapse is far more 
expensive than maintaining strength in 
the first place. Risk mitigation, internal 
controls, and long-term planning are not 
glamorous investments—but they protect 
continuity. Community safety operates 
under the same principle.

At SAFE Family Justice Centers, we 
see this every day. Much of our work is 
designed to prevent escalation before it 
becomes visible—to support families 
early, guide youth toward stability, and 
collaborate with partners before crisis 
requires emergency response. 

When it works, nothing dramatic 
happens. A young person stays in school. 
A parent keeps their job. A family avoids 
deeper system involvement. That quiet 
stability is the outcome.

Stable neighborhoods contribute 
to stable workforces. Predictable en-
vironments allow businesses to grow. 
Prevention reduces downstream costs—
financial and human alike. When we 
invest in systems that strengthen families 
and guide young people before crisis 
emerges, we are not only addressing so-
cial issues; we are protecting economic 
resilience.

Stability may not make headlines. 
But it is one of the most valuable assets 
a region can possess—and far less cost-
ly to sustain than to rebuild once lost.

“STUDENTS STAY IN SCHOOL.  
PARENTS REMAIN CONSISTENT  
AT WORK. EMPLOYERS RETAIN 
VALUED TEAM MEMBERS. LIFE 

MOVES FORWARD. 



www.TheValleyBusinessJournal.com
THE VALLEY BUSINESS JOURNAL20 March 2026

BY PATRICK ELLIS

Murrieta Innovation Center Grand Re-Opening
On March 31, the Murrieta 

Innovation Center will officially 
celebrate its Grand Re Opening 
and Ribbon Cutting, and it is 
more than just a fresh coat of 
paint and a ceremonial pair of 
oversized scissors. It marks a 
bold step forward for Southwest 
Riverside County and our grow-
ing Life Sciences ecosystem.

Innovation does not happen by ac-
cident. It happens when entrepreneurs, 
researchers, investors, educators, and 
civic leaders share space, share ideas, 
and share ambition. 

The Murrieta Innovation Center 
was created to be that space. With the 
recent upgrades and expanded capabil-
ities, including wet lab infrastructure 
designed specifically for Life Sciences 
and Health Tech startups, the Center is 
positioned to serve as a launchpad for 
companies that are solving real world 
challenges in healthcare, biotechnolo-
gy, and medical innovation.

For Southwest Riverside County, 
this matters deeply. Talent is here. Drive 
is here. Vision is here. What emerging 

companies often need is access to the 
right facilities and the right network at the 
right time. The Innovation Center pro-
vides all three. Early-stage founders can 
develop prototypes, conduct research, 
connect with mentors, pitch to investors, 
and refine their business models without 
having to leave the region. That keeps 
intellectual capital local and strengthens 
our economic foundation.

Life Sciences companies, in partic-
ular, require specialized environments. 
Wet lab space is not something you set 
up in a garage. By investing in this type 
of infrastructure, our region is signaling 
that we are serious about competing in 
one of the most dynamic and high growth 
sectors of the global economy. We are not 
waiting for opportunity to knock. We are 
building the door.

The impact extends beyond startups. 
Established companies benefit from a 
stronger pipeline of innovation. Students 
gain exposure to career pathways in sci-
ence and technology. Workforce partners 
can align training programs with real in-
dustry needs. Investors see a community 
that understands how to cultivate and 
support high value industries.

The Grand Re Opening on March 31 
is a celebration, but it is also a statement 
of intent. Southwest Riverside County 
is stepping confidently into the future 
of Life Sciences and innovation driven 
growth. The Murrieta Innovation Center 
stands ready to help turn promising ideas 
into thriving enterprises.

That is something worth cutting a 
ribbon for.
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Spring Cleaning Updates for 
Your Estate Plan

BY  ANDREA SHOUP

Spring is that special time of year 
when we think about cleaning and re-
newing our homes and personal lives. 
Now can also be the perfect opportunity 
to update your estate planning documents, 
especially if there have been any changes 
in your family life. It is easy to just put 
our estate plan in a drawer and assume it’s 
all set, but there is a need to periodically 
review and update your plan.

Here are a few questions for you to 
determine if you need a spring update:
•	 Did you create your estate plan more 

than three years ago?
If yes, then you should definitely do 

a review soon. There have been new Cal-
ifornia state and federal laws that affect 
estate planning strategies and taxation. 
Your existing plan may not be as effective 
as before in accomplishing your goals. It 
is also possible that you have had changes 
in assets, values, and family priorities, 
which brings us to the next question.
•	 Have you divorced, remarried, or had 

children since you created your estate 
plan?
These are all significant life events 

for many reasons, but they also affect who 
is named as either trustee or beneficiary in 
your estate plan. You might also want to 
re-think allocation and distribution of as-
sets based on these changes. For example, 
if you had minor children when you first 
created a trust for them, they may now 

have reached age 18 which can affect the 
existing provisions for care and support.
•	 Who will make healthcare or financial 

decisions if you are incapacitated?
Planning ahead makes sense both 

financially and medically, in the event that 
you are unable to make your own deci-
sions. This is where an advance healthcare 
directive is essential, along with powers 
of attorney for financial and health choic-
es according to your preferences. You 
would grant the power of attorney to a 
trusted person who can make decisions 
on your behalf.
•	 Do you have an estate plan at all?

This is the final and most crucial 
question because, without an estate plan, 
you lose all control over distribution of 
your assets, support for family members, 
and end of life healthcare choices. It is 
never too late to create your estate plan 
with professional guidance!

Learn what you need to do next with 
one of our free workshops

If you are ready to learn more about 
how to begin the estate planning review 
process in 2026, you can contact us 
for a consultation or attend one of our 
workshops to get more information. For 
a schedule of our upcoming workshops, 
please visit www.estateplanningwork-
shop.org or better yet, schedule a consul-
tation today at (951) 414-3731.

The Social Wellness Angle:  
Finding Community in Temecula

There is a unique, vibrant 
energy that hits the Temecula 
Valley every March. As the hills 
turn green and local events fill 
the calendar, there’s a natural 
desire to connect. However, for 
many seniors living alone, this 
time of year can highlight a deep 
sense of isolation. 

We often talk about physical health, 
but social wellness is just as vital to our 
well-being as any medicine. It is, unfor-
tunately, the most overlooked aspect of 
senior care.

If you’ve noticed your aging parents 
becoming more withdrawn, or if their 
social circle has shrunk, this is the perfect 
time to explore how a transition to senior 
living can reignite their zest for life. It’s 
important to remember that moving isn’t 
about "giving up" independence; it’s 
about trading the "four walls" of a lonely 
house for a community of peers.

When I work with local families, I 
see this transformation every day. Quiet 
afternoons are replaced by shared dining 
rooms, hobby clubs, and new friendships. 
Whether it’s Independent Living for 
those who want to stay active, or Board 
and Care Homes for a smaller environ-
ment, my goal is to find a place where 
your loved one feels valued. For those 
needing more support, Assisted Living 
and Memory Care provide specialized 
programming that meets residents where 
they are.

At Assisted Living Locators of Teme-
cula, I’m your local partner and advocate. 
My services are completely free, and I 
take a hands-on approach to match your 
family with a community that fits your 
personality, budget, and social needs. 
Let’s make sure your loved one isn't just 
"getting by," but truly thriving.
Contact Liza today:
Phone: (951) 246-6150
Email: Lizac@assistedlivinglocators.
com

“IF YOU’VE NOTICED YOUR AGING  
PARENTS BECOMING MORE WITHDRAWN, 

OR IF THEIR SOCIAL CIRCLE  
HAS SHRUNK, THIS IS THE PERFECT 

TIME TO EXPLORE HOW A TRANSITION 
TO SENIOR LIVING CAN REIGNITE THEIR 

ZEST FOR LIFE. 

BY LIZA CERAME
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(951) 764-7881 | jackiesteedhomes.com

BY JACKIE STEED
Realtor/Broker

It Takes More Than Luck to Buy a Home

Hospitality as a Business Strategy

BY CHRISTOPHER STOUT
 grazecraze.com/murrieta-ca

As spring fills calendars with 
client events, open houses, fund-
raisers, and wedding celebra-
tions, many businesses shift back 
into hosting mode. 

These gatherings may appear social, 
but they are strategic touchpoints. How 
they are executed says more about a 
company than most owners realize.

We talk constantly about perfor-
mance—sales targets, growth, retention. 
What we discuss less often is hospitality. 
Yet hospitality plays a powerful role 
in how a business is experienced and 
remembered.

When someone attends your event, 
they are forming impressions. Not just 
about your product or service, but about 
your preparation and attention to detail.

Hospitality is not about extrava-
gance. It is about intention and execution.

There is a difference between simply 
offering refreshments and designing an 
environment that supports connection. 
When food is accessible, thoughtfully 
presented, and easy to enjoy, it removes 
friction. Guests move freely. Conversa-
tions happen naturally. The focus stays on 
relationships instead of logistics.

Across industries, the goal is the 
same: connection. Realtors host open 
houses. Advisors hold seminars. Con-
tractors celebrate milestones. Wedding 
venues bring families together. In each 

case, the environment either supports the 
experience—or distracts from it.

Small decisions matter. Is the layout 
inviting? Does the event feel organized? 
Is the flow intentional? Those operational 
details communicate leadership.

The most successful gatherings are 
rarely the most elaborate. They are the 
most prepared.

How you host is how you lead. And 
leadership is what people remember.
Christopher and Stephanie Stout are 
the husband-and-wife owners of the 
veteran-owned Graze Craze – Mur-
rieta. Alongside their team of skilled 
Grazologists®, they create handcrafted 
charcuterie boards and grazing tables 
for corporate events, client appreciation, 
and celebrations throughout Southwest 
Riverside County.

With St. Patrick’s Day around 
the corner, we often hear about 
the “luck” of finding the perfect 
home. 

But the truth is, buying a home takes 
far more than luck — it takes preparation, 
discipline, and the right guidance.

One of the biggest hurdles for buy-
ers is saving for a down payment. This 
requires intentional budgeting, financial 
planning, and often months — if not 
years — of commitment. Beyond the 
down payment, buyers must also consid-
er closing costs, reserves, and the ongo-
ing responsibilities of homeownership.

Your credit score is another piece 
of the puzzle. A strong credit profile can 
significantly impact your interest rate and 
loan options. Even a small improvement 
in your score can mean substantial sav-
ings over the life of a loan. Understanding 
how credit works and taking steps to 
improve it can make all the difference.

Monthly income and debt-to-income 
ratios also play a key role. Lenders care-
fully review income stability and existing 
obligations to ensure a buyer is finan-
cially positioned for long-term success. 
Buying a home is not just about qualify-
ing — it’s about being comfortable and 
secure in your investment.

The good news? Programs like the 
Dream For All Program are opening 
doors for many first-time buyers by 
offering down payment assistance and 
expanded opportunities for homeowner-

ship. Like everything, you have to meet 
a certain criteria, but it is a great option 
for some.

Last weekend, I had the privilege of 
witnessing Habitat for Humanity surprise 
a single mom and her three teenage chil-
dren with their new home. There wasn’t 
a dry eye in the room — it was truly 
life-changing. They shared that they had 
never had a backyard before, a simple 
blessing many of us take for granted. Mo-
ments like that are a powerful reminder of 
why preparation and perseverance matter.

If homeownership is your goal, let’s 
create a plan.
Jackie Steed
Local Temecula Realtor | Community 
Volunteer | Serving Families Since 2014
I’m always just a call away.
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Miss April’s Dance Books Launch a New Children’s Series Blending  
Movement, Courage, and Life Lessons

BY DARRYL VIDAL

After more than three decades of 
inspiring young dancers in Southern 
California, beloved dance educator 
Miss April is taking her life-shaping 
lessons from the studio to the page 
with the official launch of Miss April’s 
Dance Books, a new children’s book 
series that uses dance, movement, 
and storytelling to teach confidence, 
kindness, perseverance, and self-ex-
pression.

Since 1990, Miss April has been 
a cornerstone of Murrieta Parks and 
Recreation, where her program Miss 
April’s Dance has helped generations 
of children grow—not just as dancers, 
but as people. Her books extend that 
mission with stories that meet chil-
dren where they are emotionally and 
socially.
The launch collection includes:
Dance in Your Pants! A joyful celebra-
tion of movement, reminding children 
that dance doesn’t require a stage—just 
imagination, freedom, and fun.
Waltzing Through the Years. A heart-
warming look at how dance connects 
generations, showing that movement 
and joy have no age limit.
I Don’t Want to Go On Stage. A gen-
tle, reassuring story about stage fright, 
courage, and taking that brave first step 
into the spotlight.

The Broken-Winged Ballerina. A pow-
erful tale of resilience and self-belief, 
teaching children that setbacks don’t end 
dreams—they reshape them.
The Way of the Little Warrior. A story 
of discipline, respect, and inner strength, 
showing how movement, focus, and 
character grow together.
Dance Is How We Make a Friend. A 
warm story about connection, inclusion, 
and how shared movement can build 
friendships.

Together, these books explore real 
childhood experiences—nervousness, 
self-doubt, friendship, perseverance, 
and growth—through the comforting 

language of movement and rhythm, with 
gentle lessons meant to spark conversa-
tion at home and in classrooms.

“This series is about helping kids 
understand that who they are matters—
whether they’re dancing on a stage, in a 
classroom, or just in their living room,” 
says Miss April. “Dance is simply the 
doorway. The real lesson is confidence, 
kindness, and believing in yourself.”

Miss April’s Dance Books are avail-
able where books are sold.
ABOUT MISS APRIL

Miss April is a dance educator, 
mentor, and children’s author who has 
led Miss April’s Dance at Murrieta Parks 

and Recreation since 1990. For over 
35 years, she has taught thousands of 
children the fundamentals of dance 
while emphasizing life skills such as 
discipline, teamwork, empathy, and 
self-confidence. Known for her nur-
turing approach and ability to reach 
children of all ages and abilities, Miss 
April’s influence extends far beyond 
the studio. Her books reflect the same 
values she has championed throughout 
her career—movement as a tool for 
growth, expression, and connection.

The launch of Miss April’s Dance 
Books marks the beginning of an ex-
panding series, with additional titles 
and characters already in development, 
published by Crane Books.
ABOUT CRANE BOOKS

Crane Books is an independent, 
mission-driven publishing company 
dedicated to meaningful, family-cen-
tered stories that inspire character, 
creativity, and lifelong learning. Crane 
Books is proud to launch Miss April’s 
Dance Books as part of its growing cat-
alog of titles designed to uplift, educate, 
and endure.
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Big Fogg Provided its Sideline Heating Systems at the Super Bowl LX in 
San Francisco, CA on February 8, 2026

BY CHRISTOPHER MIEHL

Big Fogg has made the news once 
again. Super Bowl LX in San Francisco 
commissioned Big Fogg to provide its 
sideline heating systems for the game 
between the Seattle Seahawks and New 
England. Big Fogg had twelve (12) of 
its Heating Benches, six (6) per sideline, 
and Sideline Heating systems at the 
NFC Championship game between the 
Seahawks and Rams. Big Fogg also had 
heating benches at the AFC Champion-
ship game in Denver.

At this year's Peach Bowl in Atlanta, 
GA, the Oregon Ducks hired Big Fogg to 
provide sideline misting fans. However, 
the night before the big game, they con-
tacted Big Fogg to provide (6) Heating 
Benches and (6) sideline shade structures 
on their sideline against Indiana, who had 
heating benches and sideline shade struc-
tures. The closest available equipment 
was located in Jacksonville, FL, and we 
had to wake up one of our big friends at 
1 AM to drive it to Atlanta. He pulled it 
off, getting to the Georgia Dome 5 hours 
before kickoff.

In 2025, Big Fogg had its most 
historically successful heating benches, 
cooling benches, and misting fans on 
NFL and NCAA sidelines. In addition, 
we placed our sideline structures on 
multiple teams' sidelines, either selling 
them or leasing them on a game-by-game 
basis. Please check out our new website, 
sidelineshading.com.

This will be the 18th year where Big 
Fogg sideline heating/cooling systems 
will be on the Super Bowl sidelines. 
For 12 of those Super Bowls, the NFL 
allowed Big Fogg techs to set up and 
maintain their equipment during the 
game. Christopher Miehl, President of 
Big Fogg, was among the crew on the 
sidelines for the big game. Christopher 
Miehl remembers the last meeting be-
tween the Seattle Seahawks and the New 
England Patriots 10 years ago. “I was 
standing on the Seahawks sideline when 
Wilson threw the pass to the five-yard 
line. So, they are 1st and 5 from the 5 
with a little under a minute to play. On the 
first play Lynch ran down to the 1-yard 
line, and I thought for sure the next three 
plays would be for Lynch to get that last 

yard, make a touchdown, and then win 
the game. As everyone knows, Wilson 
threw the ball, it was intercepted, and 
the Patriots won. The Seahawks bench 
displayed visible astonishment; there was 
complete silence until a player struck the 
bench. Next thing I know, I’m rolling out 
the Misting Fans and Tom Brady was on 
stage accepting the award of MVP of the 
Super Bowl. Our Misting Fans have be-
come a staple throughout NFL & NCAA 
football. We were the first, and still are 
the best, in the marketplace.”

In 2025, Big Fogg serviced the World 
Cup 25’ Games, set up its Misting Inflat-
able at Ice Cream Day in Manhattan, and, 
for the 15th time, set up Misting Fans at 
the US Open in New York. Additionally, 
we set up several high-pressure misting 

lines and fan systems at residences, 
restaurants, and businesses.

For more information on Big Fogg 
Misting and Heating Systems, please call 
Big Fogg at its California headquarters 
(951-587-2460) or our sister company 
Cool Zone (949-500-9390).

You can also visit the website at 
www.bigfogg.com or misting.net and 
see the vast array of heating, cooling, 
and misting systems.

Big Fogg provides misting fans that 
keep people comfortable year-round. 
Join the winning team for your next 
misting rental or purchase. “At business, 
home or event, we cool you down with-
out getting you wet!”
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 jdscreativeacademy.org

Celebrating a Decade of Digital Creativity: DigiFest® 
Temecula 2026 and the Power of the Arts 

BY JDS CREATIVE ACADEMY

BY MEGAN JENKINS

Aquamarine is a gemstone 
prized for its cool blue color and 
long-standing presence in hu-
man history. Its name is derived 
from the Latin aqua marinus, 
meaning “water of the sea,” a 
reference to the stone’s clear 
blue hues. 

As a member of the beryl family—
which also includes emerald and mor-
ganite—aquamarine often is seen with 
a very light hue similar to morganite.

The earliest known use of aquama-
rine dates back to ancient civilizations, 
including Egypt, Greece, and Rome. 
Archaeological discoveries show that 
the stone was commonly used in beads, 
intaglios, and engraved seals. Its hard-
ness made it well suited for carving, and 
Roman artisans frequently engraved 
aquamarine with figures and symbols 
that are still admired today for their 
craftsmanship and preservation.

During the Renaissance, advances 
in gemstone cutting allowed aquama-
rine to be shaped with greater precision. 
Its naturally high clarity made it ideal 
for faceted cuts, which enhanced its 
brilliance and transparency. Europe-
an jewelers favored aquamarine for 
ornamental objects and fine jewelry, 

often setting it in silver to emphasize 
its light color.

A major turning point in aquama-
rine’s history occurred in the 18th and 
19th centuries with the discovery of 
significant deposits in Brazil. These 
mines produced large, high-quality 
crystals that helped elevate aquama-
rine’s status in the global gemstone 
market. Brazil remains the primary 
source today, alongside other notable 
deposits in Nigeria, Madagascar, Pa-
kistan, and Mozambique.

In the modern era, aquamarine has 
become a staple in March birthstone 
jewelry. Appreciated for its clarity, 
color, and refined elegance, aquamarine 
continues to hold an important place in 
the history of gemstones.

The Enduring Allure of Aquamarine

“THE EARLIEST KNOWN USE OF 
AQUAMARINE DATES BACK TO 

ANCIENT CIVILIZATIONS, INCLUDING 
EGYPT, GREECE, AND ROME

 lamasters.com

JDS Creative Academy’s signature 
event is where creativity thrives, connec-
tions are made, and dreams become reali-
ty. DigiFest® Temecula is celebrating 10 
years of digital evolution! Tickets are on 
sale now, and it’s all happening here at 
JDS Studio, right around the corner from 
Old Town Temecula on April 24, 25, and 
26. Designed to connect creators with 
new possibilities, it has everything that a 
film festival offers, but so much more: it’s 
a conference, screenings, a networking 
event, live entertainment, and Hollywood 
lights that shine on the Red Carpet.

We have a star-studded lineup of 
speakers, presenters, and entertainment 
this year, including actors, producers, 
writers, musicians, directors, editors, 
animators, artists, and content creators of 
all kinds. Featured guests include Justin 
Guarini (American Idol, Broadway’s 
Wicked), joined by business coach Kim 
Walsh Philips (Powerful Professionals). 
Friday opening night features Colin 
Egglesfield (Melrose Place, Rizzoli & 
Isles, Something Borrowed), plus Sam 
Larsen (The Glee Project, Glee), and 
Curtis Young a.k.a. Hood Surgeon 
performing live. Get your tickets early 
so you don’t miss screenings, interactive 
activity booths, and more.

Welcoming industry professionals to 
the Temecula Valley to celebrate digital 
media in all its forms, JDS Creative 
Academy is, as always, creating a space 
where creativity and career development 

intersect. From traditional film and ani-
mation to music, emerging technology, 
and interactive storytelling, DigiFest® 
Temecula cultivates innovation, collab-
oration, and inclusivity.

DigiFest® submissions close March 
8, 2026. Don't miss your chance to win 
a Digi! The categories up for this year 
include: short film & video, graphic de-
sign, game design, music, photography, 
digital art & illustration, podcast, website 
design, animation & stop motion, music 
video, acting, scriptwriting, and audio-
book categories! We encourage storytell-
ers of all kinds to be part of this milestone 
event. Ranging from single-day tiered 
admissions all the way up to VIP All 
Access passes for the whole weekend 
that come with swag bags of exclusive 
merch only available here, cultivate your 
creative spirit this year with DigiFest® 
Temecula!! As we celebrate a decade 
of DigiFest® memories, we’re already 
looking forward to the next chapter: one 
that will be defined by imagination, op-
portunity, and the power of our creative 
community.
Learn more at digifesttemecula.org
Purchase tickets at digifesttemecula.org/
digifest-tickets/
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BY ERIN HILL, BA, SUDCII

Q: How can substance abuse be identified in 
yourself or a loved one? What can one do once it 
has been identified?

Substance abuse can affect people 
of any age, background, or profession. 
Recognizing the signs early is critical, 
as timely intervention can prevent long-
term physical, emotional, and social 
consequences.

One of the first indicators of sub-
stance abuse is a noticeable change in 
behavior. A person may become secretive, 
withdraw from family and friends, or lose 
interest in activities they once enjoyed. 
Sudden mood swings, irritability, de-
pression, or unexplained bursts of energy 
can also signal a problem. Declining 
performance at work or school, frequent 
absences, or neglect of responsibilities are 
additional warning signs.

Physical symptoms may also appear. 
These can include bloodshot eyes, sud-
den weight loss or gain, tremors, slurred 
speech, poor hygiene, or unusual sleep 
patterns. Financial problems, borrowing 
money without explanation, or missing 
valuables in the home may further suggest 
substance misuse. In some cases, legal 
issues such as arrests for driving under the 
influence can point to deeper concerns.

If you suspect substance abuse, ap-
proach the situation with care and com-
passion rather than anger or judgment. 
Choose a private, calm setting to express 
your concerns using “I” statements, such 
as “I’ve noticed you seem overwhelmed 
lately, and I’m worried about you.” Avoid 
accusations, which can cause defensive-
ness and denial. Reaching out to a treat-

ment facility for professional guidance 
and support can be helpful in this process.

Encourage professional help. Primary 
care providers can conduct screenings and 
provide referrals to specialists. Treatment 
options may include counseling, outpa-
tient programs, inpatient rehabilitation, 
or medication-assisted treatment depend-
ing on the severity of the issue. Support 
groups like Alcoholics Anonymous and 
Narcotics Anonymous offer peer-based 
recovery support.

If the situation involves immediate 
danger—such as overdose or threats of 
self-harm—seek emergency medical 
assistance right away.

Early identification, open communi-
cation, and professional support can make 
a significant difference. Substance abuse 
is a treatable condition, and recovery 
is possible with the right resources and 
encouragement.

Please feel free to reach out to Hill 
Recovery for any support or questions 
you may have at 951-719-3685.
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I Have Wondered If Chiropractic Could 
Help My Condition. What Can I Expect 
on My First Visit with Dr. Dave?
BY DR. DAVE POMMERENCK

 drdavechiropractic.com  |   (951) 894-5006

By consulting Pommerenck Chiro-
practic, you are taking an exciting first 
step toward better health. Chiropractic 
care is different — and it is that differ-
ence that offers new ways to get well 
and stay well.

Over the years, we have helped a 
wide variety of patients with many dif-
ferent conditions. The first thing we offer 
is hope — and you will receive plenty of 
that here.
YOUR FIRST VISIT: GETTING TO KNOW YOU

Your first visit begins with a brief 
health history and paperwork so we can 
better understand you, your concerns, 
conditions, and your health goals. After 
that, you’ll meet with me personally for 
an initial consultation. This allows us to 
get to know one another and determine 
whether chiropractic care is a good fit 
for you.

If you are a candidate for care and I 
believe we can help, we will proceed with 
a thorough, non-invasive examination.
WHAT DOES THE EXAMINATIONINCLUDE?

Your examination may include: Eval-
uation of how you turn and bend, Reflex 
testing, Orthopedic and neurological test-
ing, Chiropractic-specific spinal analysis

These tests help us locate areas of 
spinal dysfunction that may be contrib-
uting to your condition. The examination 
is thorough, comfortable, and designed to 
put you at ease.
WILL I NEED X-RAYS?

X-rays and other imaging studies 
can be extremely helpful, especially fol-
lowing trauma such as auto accidents or 
falls. Imaging can confirm examination 
findings and help make your care more 
precise and specific.

We determine the need for X-rays 
only after completing your examination. 
Not every patient requires them.
WHEN WILL I RECEIVE MY RESULTS?

Typically, on your second visit. This 
gives me unrushed time to review your 
findings. I will provide a complete verbal 
Report of Findings. During this visit, I 
will: Review what we found, Explain 
your condition in clear terms, Share my 
conclusions, and Outline your options.

If I determine that your condition 
would be better managed by another 
specialist, we will make the appropriate 
referral. If chiropractic care is indicated, 
I will recommend a personalized program 
of specific chiropractic adjustments and 
supportive therapies designed to help you 
reach your health goals.
WHEN WILL I GET MY FIRST ADJUST-
MENT?

In most cases, adjustments are not 
performed on the first visit. This allows 
time for a careful review of your exam-
ination findings and any imaging studies. 
Your care plan is a critical decision made 
between you and the doctor, and it varies 
from patient to patient.
HOW LONG UNTIL I FEEL BETTER?

Every patient heals at a different 
pace. Some people experience noticeable 
relief quickly. Others find that recovery 
is more gradual.

Healing time depends on several 
factors, including: Your age, Overall 
health condition, Muscle tone, Diet and 
lifestyle, the Severity and Duration of 
your condition, and even your Attitude 
toward recovery

Our goal is steady, lasting improve-
ment — not temporary symptom relief.
WILL I RECEIVE MEDICATION FOR MY 
PAIN?

Chiropractors do not prescribe or dis-
pense medications. We focus on natural 
methods that support your body’s ability 
to heal itself.

We may recommend proper ice appli-
cation to help control painful symptoms. 
When applied correctly, ice can provide a 
natural anesthetic effect without the side 
effects associated with pain medications.
HOW DO I SCHEDULE MY FIRST APPOINT-
MENT?

Taking the first step is easy. Call: 
951-894-5006 Text: 951-535-4165 or 
book your appointment on our website. 
www.drdavechiropractic.com
NEW PATIENT SPECIAL

For a limited time, new patients can 
receive: Initial Examination, X-rays (if 
necessary), and a Complete Report of 
Findings for just $49 (a $475 value)

Join the millions who have dis-
covered better health without drugs or 
surgery.

We look forward to welcoming you 
to our practice and helping you take the 
next step toward a healthier life.
Dr. Dave Pommerenck
Pommerenck Chiropractic
Serving Murrieta and the surrounding 
community
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Collision-Avoidance Course - the Lucky Charm 
Your Driver Needs

BY CORIE MAUE

For more information and pricing:
www.teenroadtosafety.com 
Facebook: trtstemecula
temecula@teenroadtosafety.com
Office: 855-81-DRIVE  Voice or Text: 951-516-1452

Taking a collision-avoidance 
course can significantly enhance your 
driving skills, effectively improving 
your "luck" on the road. This type 
of training focuses on developing 
techniques that help drivers avoid 
accidents, making them more adept 
at navigating unpredictable situations.

Understanding Collision-Avoid-
ance Training
1.	 Skills Development: The TRTS 

Advanced Course teaches es-
sential skills such as defensive 
driving, hazard recognition, and 
emergency maneuvering. Partic-
ipants learn how to anticipate the 
actions of other drivers, which can 
be crucial in avoiding potential 
collisions.

2.	 Situational Awareness: A key 
component of collision-avoidance 
training is improving situational 
awareness. Drivers are taught to 
be more observant, scanning their 
environment for potential dangers. 
This heightened awareness can help 
identify risks before they escalate 
into accidents.

3.	 Controlled Environment: Our 
course includes practical exercis-
es in a controlled environment, 
where drivers can practice evasive 
maneuvers without the pressure of 
real-world traffic. This hands-on 
experience solidifies the techniques 
learned in theory, boosting confi-
dence and competence behind the 
wheel.

4.	 Reaction Time: Improved reaction 
time is another benefit of colli-
sion-avoidance courses. Drivers 
learn to respond more quickly and 
effectively to unexpected events, 
such as a pedestrian stepping into 
the road or another vehicle suddenly 
changing lanes.

5.	 Reducing Anxiety: Knowing that 
you have the skills to handle difficult 
driving situations can reduce anxiety, 
leading to a more relaxed driving 
experience. This mental state con-
tributes to better decision-making, 
further enhancing safety on the road.
While "luck" often feels like a ran-

dom factor in driving, enhancing your 

skills through a collision-avoidance 
course can significantly reduce the 
likelihood of accidents. By improving 
your situational awareness, reaction 
time, and confidence, you effectively 
create your own luck, making you a 
safer and more responsible driver, and 
possibly reduce your insurance rates.

Teen Road to Safety - Temecula 
offers online driver’s education, lo-
cal behind-the-wheel lessons, and a 
monthly collision-avoidance course 
(at Saddleback College): all with 
expert Law Enforcement Officers as 
instructors.
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BY GENE WUNDERLICH
Sr. Staff Writer

I’ve been writing newspaper 
articles and columns for the 
better part of 45 years now. 
I’ve written for the Scottsdale 
Progress, The Arizona Re-
public, The Californian, The 
Temecula Valley News, and, 
of course my favorite, The 
Valley Business Journal, to 
name a few.

Sometimes it’s easy—write 
a 300-word column on housing, 
write a restaurant review, write 
about legislative issues, write about 
fraud. Those are easy, you’ve got a 
topic to work with, you’ve got the 
data to support it, you’ve done the 
research, you’ve got a deadline, and 
you write.

But how about when you don’t 
have a specific topic to cover but 
deadline is approaching? I mean, 
this publication only asks for one 
little article and gives me a month 
to come up with something. Sheesh, 
I used to have weekly deadlines for 
one or two articles and managed to 
pull it off while I held down a real 
job. Today I’m retired, and it seems 
like a deadline is looming every 

The actual process starts with a 
spark—something about you and your 
business that begs to be explored, teased 
apart, and presented in a way that reso-
nates with your prospective customers. 
You’ve got to pick a topic that they will 
find interesting, of value, and timely. Tax 
advice in July isn’t timely. A puff piece 
about what a wonderful person you are 
might be interesting, but does it add value 
to your product or service? For some of 
you, it wouldn’t even be that interesting.

See, that little aside right there is 
pure ME. You talk a certain way, certain 
mannerisms, idioms of speech, your 
PERSONALITY. When people read 
your article, they can hear YOU saying 
it, and it resonates. Neither corporate 
speak nor AI can capture YOU. Even 
if you’re going to submit a pre-written 
article or an AI-generated column, take 
a few minutes to sit down and interject a 
little of yourself into the piece. 

This means thinking about your au-
dience, tone, and the kind of information 
or entertainment the piece will deliver. 
The task can often feel like a balancing 
act, offering personal perspective while 
inviting others into the conversation. It’s 
just like you talking, but on paper.

Next comes the actual writing. Some 
columns start with a question, while 
others open with a story or a personal an-
ecdote. I’m big on those. Regardless, the 

goal is always clarity and engagement. 
You’ve got to ‘grab ‘em.’ You’ve got 
maybe a paragraph to make a reader 
want to finish the piece. 

A column should be concise—not 
too long, not too short—and each 
paragraph should build upon the 
last, gradually leading the reader to 
a thoughtful conclusion, a reason to 
buy, a call to action. Revising is also 
crucial, as it allows you to sharpen ar-
guments, clarify points, and weed out 
unnecessary verbiage and tangents. 
Heck, I’ll re-write this thing four or 
five times and still have plenty of tan-
gents and non-sequiturs, but that’s me.

Of course, writing a column about 
writing a column adds an extra layer of 
self-reflection. Whether I intended to 
or not, I had to examine both the sub-
ject and how to structure the article. 
It forced me to consider what makes 
columns compelling, not that this one 
is, and how do we connect with our 
readers? If I’ve conveyed anything 
here, I think the key is to be honest, be 
specific, and be YOURSELF (Unless 
you cuss a lot. That’s not allowed.).

In the end, the process is both 
challenging and rewarding—trans-
forming a blank page into a space for 
dialogue, reflection, and discovery. 
(AI wrote that last line. Punchy, eh?)

A column 
about writing 
a column on 
sex and 
violence?

time I turn around—like this month, with 
no pithy ideas on what to write about.

Oh, I could write another article 
about fraud again—that’s been a staple 
for too many years and never goes away. 
Maybe another soft and fuzzy piece 
about snowfall, or wild critters, or the 
high lonesome—folks seem to like those. 
I’ve written some Pulitzer worthy pieces 
about immigration, the United Nations, 
and the demise of our Republic, only to 
be reminded that this is a business pub-
lication not an arm of the lamestream 
media. 

So, drawing a blank and with dead-
line approaching, I decided to write an 
article about writing an article. It’s called 
punting when you have writer’s block, 
but it might just come in handy for some 
fledgling writers.

I know some of you are relatively 
new to the idea of promoting yourself or 
your business in print. As a result, some 
articles are written by a corporate flack 
and, while they might convey the nuts 
and bolts of your business, they lack the 
thing that sets your business apart: YOU!

I’ve also seen articles written by, 
Heaven Forbid, AI. It’s easy: you just tell 
the prompt what you want to write about 
and seconds later you have a comput-
er-generated piece written in generalities 
about your subject matter. They tell me 
it’s the future – meh, what do I know? 
Generally, pretty bland with even less of 
what your customers want: YOU!

So, what goes into writing an article? 
Well, a good headline or title is necessary 
to convey what you will be talking about 
while catching their attention. Short, 
catchy, and you can always reference sex 
and violence even if your article has nei-
ther. It’s kind of like watching a TV show 
that warns about nudity only to reach the 
end and realize they were talking about 
a long distance shot of some guy’s butt. 
But you watched the show and you read 
the article, just waiting for it. Yes, you 
did. You might also wait until you’ve 
finished the article to select a headline. 
Sometimes they write themselves out of 
some comment you made or a point that 
reinforces.
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Capitol Watch: Labor, Mileage Fees, and the Governor’s Race
As we move further into the 2026 

legislative session, it is clear this will 
be a consequential year in Sacramento, 
and we are only at the starting line. With 
the February 20 bill introduction dead-
line fast approaching, lawmakers have 
already introduced just under 800 bills, 
with roughly another 1,000 expected 
before the cutoff. That volume alone sig-
nals an active year ahead for businesses, 
local governments, and residents across 
Southwest Riverside County.

One early development for the busi-
ness community was the defeat of SB 310 
by Senator Scott Wiener. The measure 
sought to roll back key reforms to the 
Private Attorneys General Act (PAGA) 
enacted in 2024. Those reforms were 
intended to reduce excessive litigation 
while maintaining worker protections. 
SB 310 was held in committee last year 
and was again defeated this session, 
preserving the current framework. For 
many small and mid-sized employers 
in Southwest Riverside County, predict-
ability in labor law remains critical as 
they navigate rising costs and ongoing 
workforce challenges.

Transportation funding is also gen-
erating significant debate. Assembly Bill 
1421 has drawn widespread attention 
due to concerns about a potential Vehicle 
Miles Traveled tax. As currently drafted, 

the bill calls for a study of a road usage 
charge or mileage-based fee system 
rather than immediate implementation. 
However, California has already con-
ducted pilot programs exploring alterna-
tives to the traditional gas tax, and many 
observers believe that further study could 
eventually lead to a broader proposal.

This issue is particularly relevant for 
Southwest Riverside County. Our region 
has a high concentration of long-distance 
commuters traveling daily to jobs in San 
Diego, Orange County, and other parts 
of the Inland Empire. A mileage-based 
fee structure could disproportionately 
affect households that rely on extended 
commutes due to housing affordability 
and employment patterns. At the same 
time, the state faces legitimate questions 
about how to sustainably fund road main-
tenance as vehicles become more fuel 
efficient and gas tax revenues fluctuate.

In response to concerns about po-
tential double taxation, ACA 12 was 
introduced to prohibit charging both a 
road usage fee and a gas tax on the same 
vehicle at the same time. Because ACA 
12 is a constitutional amendment, it 
would ultimately require voter approval 
if it advances. The transportation funding 
conversation is likely to remain a central 
policy debate throughout the year.

Beyond policy discussions, the polit-
ical calendar is accelerating. Candidate 

filing for the June Primary opened on 
February 9 and remains open through 
March 6. The race to succeed Governor 
Gavin Newsom is taking shape under 
California’s top two primary system, 
where the two highest vote-getters ad-
vance to the November General Election 
regardless of party affiliation.

On the Republican side, Riverside 
County Sheriff Chad Bianco is a prom-
inent contender, bringing local name 
recognition and a law enforcement 
background to the race. He is joined by 
Steve Hilton, a former policy adviser 
and media commentator who has been 
actively campaigning statewide.

Among Democrats, several high-pro-
file figures have emerged as leading 
contenders. Congressman Eric Swal-
well has emphasized public safety and 
national security credentials. Former 
Congresswoman Katie Porter has built 
her campaign around consumer pro-
tection and economic accountability. 
Businessman and climate activist Tom 
Steyer has also entered the race, drawing 
on prior statewide campaign experience 
and significant personal resources.

With numerous legislative seats open 
due to term limits and retirements, this 
election cycle will shape the direction of 
state policy for years to come.

As always, the early months of 
session set the tone for what follows. 
Committee hearings will soon determine 
which proposals advance and which stall, 
and fiscal realities will continue to influ-
ence the scope of new initiatives. For res-
idents and businesses in Southwest Riv-
erside County, staying informed remains 
essential. Decisions made in Sacramento 
on labor policy, transportation funding, 
taxation, and regulation directly affect 
our regional economy and daily lives.

Until next time…
Adam A. Ruiz
Vice President
Rincon Strategies
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